Sungae Park

Head of Design
Episource (part of UHG/Optum) | California, US 9/2021 — Present

Unified multiple disjointed products into a single cohesive suite, increasing user engagement
and revenue by 75% while humanizing innovative Al/ML/LLM solutions. Established a design
system that reduced development time and effort, leading to an accelerated market launch.

Chief Design Officer / Co-Founder

SportsBiz | New York, US 3/2021 — 9/2021

A seasonal advisor and founding designer for a pre-seed startup company. Built MVP for an
Al/ML-powered Salesforce marketing SaasS cloud with a product design strategy & roadmap.

Chief Product Officer

OrangeShine | California, US 6/2020 — 3/2021

Implemented Google Al/ML Recommendations and Al Image Search for B2B Wholesale
eCommerce SaaS in PWA cloud. Launched a ChatBot Call Center. Enhanced sign-on, loyalty
program, cart, and payment processes. Achieved a 68% revenue increase within 5 months.

Director, Head of UX Design

TaxAct (Avantax Wealth Management) | Texas, US 8/2018 — 6/2020

Created a customer-centric, research-driven design process, and customer journey map to
re-imagine the workflow. Launched Al Textract (OCR) to increase user acquisition by 65%.
Built a Design System with WCAG 2.1/Section 508 to build a new PWA Fintech app.

Global Head of User Experience

Hexagon AB | Alabama, US 5/2016 — 8/2018

Led 39 Globally distributed designers, researchers, front-end developers. Integrated Hexagon
Al/ML, Blockchain technologies in multi-Saa$S enterprise platforms (Hexagon BIM, AEC Smart
3D Build). Built Ul Component Toolkits. Led Qual+Quant research and telemetry tests.

Director of Digital Creative Services

LG Electronics | Alabama, US 10/2013 — 5/2016

Promoted from Sr. Manager to Director. Built an NLP ChatBot in APl.ai (Dialog. ow.ai). Created
MarTech solutions including GMP, CDP, CRM, and responsive email templates. Improved SEO
with content strategies with service designs. With the Call Center Ecosystem with multisup-
port channels, reduced call volume by 98%, Ops costs by 96% and increased CSAT by 66%.

Webmaster / Sr. Web Developer

Cotton Incorporated | North Carolina, US 10/2003 — 10/2013

Designed mock-ups & wireframes. Developed iOS/ Android mobile apps & 30+ mobile respon-
sive e-commerce WordPress websites. Programmed SQL ASP.Net forms. Created WCAG 2.1,
Section 508 guidelines. Set UX metrics & GTM tags. Created email templates and fully mobile
responsive HTML email campaigns with media queries CSS, animations, infographics videos.

Application Developer
Builders Mutual Insurance Company | North Carolina, US 4/2000 —10/2003

Designed and developed intranet and external websites and MS Access data applications.
Created a help desk portal to reduce service tickets and improve employee experience.

Freelance Graphic Designer
Entelli Design Agency | North Carolina, US 2/2000 — 4/2000
Designed clients’ logos, brochures, flyers, websites with Flash animations and print materials.
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Phone: 919-749-7531 | Email: luvsungae@gmail.com |
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Master of Business
Administration (MBA)

Information Technology
University of Massachusetts
Lowell

2011-2013

Bachelor’s Degree

Computer Science
(concentration in Computer
Programming) Strayer University

1996 - 2000

Design Thinking and
Innovation
Harvard Business School

2021

Human Factors
Interaction Design Foundation

2013

SQL Server Reporting
& Developing Web App

Microsoft
2013

Honorary Member
Design Leadership Forum

2022-PRESENT

Ul/UX Bootcamp Instructor
UC Irvine Online via Trilogy

2021

Al ML Keynote Speaker
1.21GWS (1point21GWs)

2019

LG Electronics Global BM
Best Practice Award

Al ML NLP Chatbot
2015

Seoul Institute of the Arts

Student Digital Design

Competition

Grand Visual Design Award
1995



USER PERSONA

HOPELESS
HAYDEN

IPTION
My life is hard encugh. Funds
usually live paycheck to payct
job, but occasionally | have to
gigs to make ends meet. Som)
procrastinate doing my taxes |
afraid | will owe money. | just v
get ahead.

FINANGIAL UNDERS'

o Cantorce

INITIATIVE

SEEKS HELP

“| feel frustrated ot
because | can never
get ahead. Seems like o

everyone else gets a
refund but | never do.’

Journey Map: Simple Filer

STAGE
Details

PREPARE & LOGIN
Gather W2 information . decide what tax software to use,
lopinicraate account

Use

PIOVOWS  Legnvia Login
Folware  Websile or pir=y
i ‘el bk

Facows I [ T

PAIN
POINTS

My goal s 1o fust el i Gone. o’ ward o ged lockod out *
QUOTES Get the mosi back | can."- Pa 5

New tax software users

These customers fypscally have a goal of saving money. They
INSIGHTS  have previousiy used a CPA or am shopping around i get th

most competitive price.

Deciding on tax software

Mgt utnrs opl 10 use e sane softwan ‘ovor ynar bocause

they don't have 1o think about It Familiarity and abiity 1o retrieve
Prowius year's tax iformation are 1op reasons. Most users ware
willng 10 ety o b aved the extra irction of starting fram
seratch,

Login

Usets typically kg inl onca par year and often forget thair
pissward, This leads 10 hustralion, oflen leeling perssnally
responsbilly for that fallure. They wish there was an easler way
10 recall thair lagin dotads while st keoping it secura.

CONFIDENT
CAMERON

DESH
| consider myself tech savwy and ¢
familiar with navigating all types o
My financial understanding is pret
and | am confident when filing my
fact, | like to educate myself and n
my finances are on track for the fu
need my tax software to be securc
guidance and assistance when ne

RIPTION

o Consaenca

INITIATIVE

“I'm always wary about
the software checking p SEEKS HELP
for refunds. | feel like P =
they don't know my
R dhunticn — TECH SKILLLEVEL
BASIC INFO FEDERAL

Import previous yeer taxes,
personal info, dependants, and

Income. deductions, credits, taxes. section summary.

USER PERSONA

FAMILIAR
FRANCES

DESCRIPTION

I am not tech savvy or overly confident with
things that are new to me. | tend to use the
same tax software year over year because it's
familiar and comfortable to me. | typically file in
multiple sessions because | like take my time
and make sure everything is correct. It is worth
my time to itemize my deductions and save
everywhere | can. I'd love help organizing all of
my paperwork and guidance throughout the tax
process.

FINANGIAL UNDERSTANDING
- Expen

(CONFIDENCE LEVEL

Very Conten
INITIATIVE
Procasiair [—
‘As you get older it T
means a lot to you Froquently - ik ocu King for
that it feels the o 1 campiete- a 50 .
= nce | spond a ot of ime on deductians, | want 1o
familiar. TECH SKILL LEVEL ge! he money | desarve
[r—— Toch Savvy

REVIEW & FILE

Review, alert checker, mme:lng up-sell, haw do you want to pay. haw do you
weand 10 (o roh

olpri roturm, subimil.
filing status.
Fietund Finish &
i Lageut
w2t —— o
e Stardars Tax fiy
Thesucsians subission
Fodaral
eummary
G &
Lo

Marusl

“You harve this information, why da |
e i Tel you riy address? - PS

Entering Baslc Information
One of tha 1op reasons cuslomers
s the s sollwie yeir o
year Is the ablity to kmport previous
yBar's taxes and a8 sssential
infrrmustion. This recices friction
&nd the amount of time required 1o
stort, Manul entry is 3 big source of
pain

Wz Entry

Impon Mair Was.

Deductions

simle. At this poi
whother or not they

Mole: Tho Simple Flar profors to
see mair Information presented and
check for accuracy,

Manual Entry

themsslves.

@ g was not observed

Act

Components

Accordion

Credit Cardt

Payment Input

A payment input is a basic text input which masks the value into a def

Bound Value
Code example

<TInputWrappers

<template v-slot:input>

</template>

3t
2
3
4
5 </template>
6
7
8
9 </TInputhrapper>

<template v-slot:label>Credit Card</template>
<TPaymentInput v-model="

<template v-slot:description>
Bound Value: {{ value }}

value” />

The function validateCardNumber checks

Cade example

o
run: (v: any) => v.length
errorMessage:
)

errorMessage:

FER ST

Default Validation Rules

The phone input component defines these default validation rules,

‘Please enter a valid credit card

run: (v: any) => validateCardNumber(v),
'Please enter a valid credit cord

the number against the Lut

= 16,
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Disabled and Readonly

g wsioes b rvion v ik wpdatos b presvious
Boctians

st my aryayer vary much fa have @
il i Gty I s OV SUCOBS My W2

The maporonce and emotions af th Simpls Fi
thery have 1o manually enter thelr information and If they are successiul in atiempting 10

By chaosing the standard deduction, the Simple Filer saves time and finds the process to be
i the process we begin o see & change in madd depending on
v roeiving o folund or neding 10 piy the govarmen!

For the Simple Filer, the majority of confusion stems from having to manually enter
Informaticn. i there are areas that need review the Simpée Filer can becorme frustrated and
conlused, often leeling anxious with whal “They did wrong”, pulting the biarma on

*e-Rarvew ard i

o0l QITors, --==»»+ - Nasds review

The s

TJowing] kinda Joels debiktating, Even aller

el ot o rve st wns T ot if Whin you ik Y gaing 10 gt money
#5 GGk DU YU W, 15 160 OTIng @ lamp ot
coal”- £

#eBnyInG You o GV (YU i you.
¥ou have 1o give aven more.*

Review

Ao making i eough the Fodoral section of Was and Doductions, the Simple Files is
#1an1ing 10 feel ik they are aimost done. If they happen 1o receive an alen 1o go back
and reviaw olher sectians they Instanly begin to feel anxious and confused as 1o what
oy did wrang”

ity influnnood by whether or ot

Product Marketing

Marketing upse s et with anncyance. wih he Simcla filee g o g
matarinks, {ockng thery don'l nond anylhing eddion:
warmant aditional purchases.

File

Rafund distribution is mat with delight, whie having to pay the IRS cfien results in
eadness and anger The Simple Filer can beoome confused if they don understand why
they may owe this year as opposed o previcus years.

Visit SungaePark.com for additional samples of work
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ase roduct Explanation & Usage

a LG Chatbot beta

g LG Chatbot beta

1]

Washing |

]

\

't 07] Need: =5 7 1] ; AR
With your FM—} -‘l ','[[Umt 02] Product ) & I‘{[u-nr 03] Con(entsSealrh} ~
consent, your } L e
conversations | Start —— Product > Product Type - Product Symptom +—» CO7 s’ Seard
with Chatbot | i ~ g LG.com
will be saved. } o TRt ;
E . Hello. 'm a Virtual } 1 What product do Zzh'g: tg::;f Ractiap What issue are you l
Agreed ' m Assistant. How 11 you want to get Y : expenencing with the
E maylhelpyou?  } i service? Frort (700 10w Front Load w * ot! R\zs;l:s
fl - . 2 ]
| . I think my washing | { | think my Washer || YVE5e it's leakingfrom | 1 E Y
i m machineis broken. || washingmachine behind the metal rey, | N
| S is broken. cover. Al |
r i
| unic 06] Further Assistance b, fimicos) Conenes Solution}---cmnmamanans s -,
[ Contents-Suggestion—— = -
1} 1 |
3 It . Did you know that we have =
VIS | :
fUshertissstance : IR | View Contents LG.com Help Lnbra(y contents
) i ‘I that address your issue?
May | help you with anything else? ¢ Link to the Article 1
|~ No, sotved Link to the Article 2
| - Need more assistance _Immﬂgg
i
1
| YIN N
i
I\ M

Hybrid NLP &
Response Buttons

‘/ Customer Intent Comprehension 95% 1T
V" Customer NPS 70% ™

v’ Customer Retention 87% ™

v Point of Sales 74% ™

v Accurate feedback and get smarter through ML cycles

e . e is not fisted
Wednesdiy Marcizs. 2020 Hit I'm LG Chatbot. .

Here aresome examples of how |
can assist you. Please select one of
the cards below to get started.

Hit I'm LG Chatbot

Here are some examples of how |
can assist you. Please select oneof
the cards below to get started

®)

T

T

ﬁﬁ <

Purchase LG Product
Parts & Accessories.

‘Wehave articlesavailable which can
help address this issue

Purchase LG Product
Parts & Accessories.

Find your nearest L
repair service provid

“How muchs the air purfer fiter? LG Channel Plus / TV Plus - TV

‘Buty LG moblle accessorics”

How much s the air e ftes? >
et Part & Accessory

=

C B

Setting up an using LG Channel Plus and
1G TV Plus.

®mooQo

Did these contents help to resolve
the issue?

(&

Which product requires parts or

0 accessories?
(Momle Phone ) (B\uetoorh Headset) @

Yes
No

Try different symptom

lease describe your request

alrm 11 (N ] I um '} ORI 0 B | B B I I rmigier n
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1 1 &

1‘23456739F

Friday, August 11, 2017

e

QWERTY U I OFP
AJSIDIFIGIHJJIK]IL
| can net tace the washing
zixlclvisInIMl @ machine out of the dehydration
mode, 50| can not go back to
"o @ Easten 15 L the dehydration mode | do. l\r1
B 16 cratsot bera x| | B 16 chabe e X

The name of the region you
enterec is in several pleces.
Please select the area to visit
belowr

SRegicnname1%

P

%Regionname2%

WRegionnamei%

SRegionnameds:

%Regionnamestt

See Maere v

Is your preduct covered by
warranty? If you are not
certain, please press the
connect agent button below

ves

Mo

Connect Lo Agent

othsr question

How may ! help you?

r
.

Would you like to search for a service
provider to repair your product below?
+ Product * Mobite Phone

+ Type : Smartphone

To set up service on your mobile phone or
bluetooth headse, please visit our mobile
repair site.

I

| B B U u

This LG hatbut Privacy Pokcy (e "Pokcy’) apples ony to
the chatbat servies controled by LG BecTonics USA, i
andts aflate all corter (culectivety “LGE or W) for
senvce-elated nquides (the “Chthot Serviees’).

This Polcy does not pertain ® other iformation that s
cnbiected offine or 10 rfarmation that is postad or prvided
by thid parties BY USING THE CHATBOT SERVICES, YOU
CONSENT TO THE TERMS AND CONDTIOS CF THIS POLCY
AND TO LGE'S PROCESSING OF PERSONAL INFORMATION
FOR THE PURPOSES STATED GELOV IF YOU DO NOT AGREE
O THE TERMS AND CONOIMONS CF THIS POUCY, PLEASE
DONOT USE THE CHATBOT SERVICES.

A Information Coflected

his Folcy appbes ony t information collected via the
Chatbot Servises and does nat ply 0 formation sotected
by LGE through auy other mewrs.

W collect two (2) types of information theouoh your use of
the Chatbot Services: (1) Personally dertifatie Ifumetion;
200(2) Non Rersonaty ertiatle furmason, such as your
P s or wudes.

(1) Personallyertifbie Infurmdtion

u

L

1. Select by Product Category*

Product
Carrier
Model
if LI 01} 13 &L

1

Visit SungaePark.com for additional samples of work



Continuously
Evolving Appliances

Try ThinQ UP and experience
appliances that get better

fﬁ

« Foature Updates

Updates @

Sugoest new features
for LG ThinQ UP
apphiances.

Washor *

Custom Ending Molody 1

Custom Ending Melody: Spring
Therme >

Custom Ending Melody:
e Theme

Custom Ending Melody :
Augumn Theeme >

& App Settings

Connected Services

Google Assistant >

Amazon Alexa >

[ Arole based workflow in progress Ui
to provide a sense of the current phase
of the task with status

Adaptive coder

[0 & verity Member

Group by Encounter

H Grouping by .
DOS, patient ID, P Dr: Swels Kuma

Discover
Personalized Content

Find content based on your product usage
patterns in the Discover tab

Laundry customized
for you. Try it now.

Simpiify e with Smart Routines.

teh

Dry Cycle End Alsrt

Make your daily life better

@ Add products

]
Generative Al + NLP/ML
Medical Coding Tool

Medicare Part CE D

Smart
Product Diagnostics

Get quick solutions with
Smart Diagnosis for your product

« Smart Diagnosis

Products functioning normal

ey ey e
foi ot g

,...' H

i

Center

Try adding manually
Select a device from the list to add it.

Coda Captu

Est. Codia T

Encounterwise by D

Luscla Fischer

Q |
Home
Dryer > Dryer >
Ps— o ori pr——
e} i) -
- L L] o
wae [ ——
.
Problem not resoived?
r—r——
o Find LG Customer

Your Personal Home
Appliance Assistant

Use the Al chatbot for assistance,
from simple problem-solving
to scheduling repairs

€ Chatbot o]

I Multiview of highlights is displayed to help focus
only on the most critical information while hiding
unnecessary info & pages

& timer with an
estimated coding time

provider for
improved efficiency.

El Frontioad
Acute, chronic,
lifelong diseases,
combo codes,
MEAT indicators

A NLP detects
handwritten signature

06/17/19 - 06/17/19

& Encounter info
&) Morbid Obesity
) Hypertension, unspecified
) Diabetes Mellitus

) Gastroenteritis

(atar )

) Dr. Benjamin Patel

04/11/19 - 04/11/19

) Dr. Olivia Mitchell

« ko o P ShASEY 13 99, 781 808)

History
‘o Faaby by of ypartoraioes (V1T 4B) (743 48) - Mesthar
o Forsby b o ik copan /18 805 74 11 Mt

a0 G 198 chach i s o o,
401 ot 14098, 888 B o s il e o 10vmg

oy B e o v s SR o i D i e, s
Sean v AT B 1 8 1 g b

Page 10 13

00 s
Sheele, Fomman
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complicating ~

constitutional E66.8

dietary counseling and surveillance
drug-induced E44.1

duete v

endocring E66.8

&} Aok CoderBOT

Frequentty Asked Questions

Wt ar the potertial o codes or
pi———

A Comsa snes depend on the scose of codirg.

Caaacaly, Hppericenion 10 b smexisted whhthe Bt
Inkoraing comb codes

B
obesity hypoventilation sym

due to excess calorie:

Visit SungaePark.com for additional samples of work

Femak  L0W/1502 Previous Year & Current Year 0328 P
& Verify Provider @ Capture Dx Codes (0/24) Resources B x
O Morigohesty 206 < 2> @ @ I3 Page2 = By Relevance - P re—y SEARCH
. - Obesity A 669
with alveolar hypoventilation £66.2
1 Clshenes (120 003 11 11 adrenal 278 [
. 2 Wk bty Ao SR ot CI7H.21 VBS.A) (88,01 208,47}

[l Linked Encoder
Prefetched Dx code
info, project-specific
ceding guidelines, a
Chatbot to provide
quick answers

— H Al chatbot

knowledge-based
chatbot with coding
guidelines
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Language
Model
Textual data (text)

Il patainput | B - or———

m Auto coding
(Unsupervised Al)

IEY Predictions, Decisions & Feedback
(Continuous Learnings thru ML cycles)

@ 024.4 - Gestational
diabetes mellitus

Summary

Hailey Thompson,
a 28-year-old
female

presented with
high blood sugar
levels during her
pregnancy

Coders accept/reject predictions or
correct misclassifications

) CoderGPT D x

(Chart)

Foundation

Model m Downstream ML

Multimodal data Tasks (Fine-tuning)

(text, image, table)
Ex. Numeric Vector Embedding:
28-year-old female + high blood sugar =
[0.65,-0.32, 0.71] + [-0.45, 0.88, 0.12] =
Gestational diabete
[0.22, 0.15,-0.86]
ex. Semantic Relationship:
Diabetes in pregnancy or Glucose

~._intolerance during pregnancy?
@ CoderGPT D %
e I
. (3 Y
Prc)]e_:c_t OGot it! Under Aetna's Coding Guidelines, P A
specific which diagnosis would you like to look upz--~"" “-':\J * Quick
selection
Prostate Cancer CHypertension) (Morbid obesity)
Popular
questions Here are the popular questions to choose fr ', (P
or you can Ask a specific question below:
. .

Valid months For
aseed implant

ﬁ‘\h_‘"_jf‘--r—" localized V! Code for
metastasized n

L A Quick
@) A D =TT Feedback
8months
_.-----> Free text
Givememore detail... .-~ >

@

Dialogflow ¢,/ - * RAF Score SAVE Try it now L3
Essentials
SaaS-Widget-1 - @
s ICge P Agent
- @ J [
3 intents + FER— Bob score
RafSore @ SRaf e
Entities
+ New parameter (@sys.geo-county-gb » -
. What was that?
Knowledge . ;
@sys.unit-volume-name
Fulfillment @sys place-attraction-us
Responses @ ~
DEFAULT 4
(@sys.geo-state-gb
Training
@sys.duration Jiback
Validation Text Response |u}
@sys.unit-information
History 1 We can increase your SRaf by )
@sys.unit-weight-name input.unknown
2
Analytics @sys.given-name
ADD RESPONSES S cor -
@sys.geo-city Query Score: 0.2
Prebuilt Agents
I Setthis intent as end of convers @sys.date-period
Small Talk DIAGNOSTIC INFO
fmeve temnaratira
Page5/10 Visit SungaePark.com for additional samples of work

How do | code a synchronous
telehealth consultation that involved

both evaluation and management as
well as 30 minutes of behavioral
health counseling?

© n g

. Use the appropriate E/M cade =
(99201-99215) for the consultation, based on
documentation.

Add the telehealth POS code (typically 02) and
the telehealth modifier (e.g., -95).

-

s

W

. For the 30 minutes of counseling, use a
time-based psychotherapy code like 90832.

4. IF the E/M service is distinct, attach modifier -25
to the E/M code.

Ask questions. .. >
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Enterprise Dashboard &
Welcome Back, Sungae Park

View Profile

Retrieved

3,89,658 °

S

Day Wesk Month Year

ax

1,648,29

AN

Day Week Month Vo

Panding

6,48,249

N

Day Wesk Marth Year

Comploted

$5,2653 '

AN

Day Week M

Retrieval initiated

Sert By Weekly =

Chart By Type

St By Woekly =

* Walived e
4354158 h
= cigno -
17,351.12
 Nova .
32,569.74 -
= Optum ;
61,35624 » Fax 38.0% - Mail 8.0%
@ Polol  180% e Onsite 700
L.
Home
Members status EPANALYST 3 Wellness visits rate is 25%
h bellow the avg. market Obiectives et
Ansiytics . 324000 P e
®=
HaA
5 /\’
[—
]| !
o " N
Coting =
Chart coding status
$
9
Clams
75 (o] x a9
% of recoverable
MY Ca— v
Sheshettareiny — n saases RAF Seore is bellow market () P
okt = s standard by 10%
[ B — e
P . w orem

Claims Status

2,059

eencounTER 3

Previous Year & Current Year  Maedi

sre Part C & D

Extracted Chart Contents.

PATIENT
Jobn Doe 2

Male 042711996
PROVIDER

Nelson Kelly K MS.

Internal Medicine. Endocrinology O

—r® v

Past Meica istory 2 -
Essential Wypertension

| sorens s

Progress Notes 2 .

Past Surgial P 4 v

Current Medications/Allergies 1

Recommendations. N

Essential Hypertension @

A L1008

o
©
a
a

Review & Code

L10 Add

2020-09-02-NELSON KELLY

NELSON KELLY K MS

coTOPAGE +

With A
Complication A £118(
Specified NEC £11.69 ()
Amyotrophy £11.44 5
Arthropathy NEC see also Arther
Autonomicneuropathy (poly) E11
Cataract E11.36(

Charcot's joints €11.610 &)

ResouRces
() Coding Guideines.
Q. Provide Seaeh
B ReterenceToo!

3 HCC Search

[F3 ASK CHATBOT

Provider Last Name
Johnny Appleseed  Smith
Johnny Appleseed  Lynch

Johnny Appleseed  Corley

Johnny Appleseed  Rivera

Johnny Appleseed  Valadez
Johnny Appleseed  Hillirad
Johnny Appleseed  Mitchell
Johnny Appleseed  Rivera

Inhnny Annlacaad  Valadar

First Name

Keneth
Roger
John

Retrieval follow-up

DOB

01/01/1990
03/04/1990
11/26/1990
01/01/1990
09/18/1990
02/17/1990
08/12/1990
01/01/1990

nas1ai1aan

RAF Lift from HCCs by Month

£ pos Years (3)

Capture Status

In progress
In progress
Completed
Scheduled
In progress
Completed
Completed
In progress

In nrnarese

Sources (4)

Retrieval completed

Location Activity

Locations infl

Name Lei Chan

Schedule retriev
Lets get together
Time Feb 23,20

Updating infc
Name Lei Chan

Send provider p:
Great, thanks for
From  Adam Che

Displaying DOS Year = 2018, 2019, 2020 Sources = All O claim
10000
& mor Sources
O Cchart Review ® Claim
7500
O other MOR
@® Chart
5000
Other
2500 Total
[
Jan18  Apr18  Aug18  Dec18  Apr19  Aug19  Dec19  Apr20  Aug20  Dec20
Doepsport A satROI
Ly BrandMatch sponsorMax AssetRO - R
Asset Smart Search [CATES e
Q Show me all events within o (1T oispiay setings
- v jpoo v ¥ v o v + Add Filter

113 0f 13 Results

37 Mew York Yankess vs Boston Red Sox 0s g
[] 40 Mow vork vankses vs Boston Red Sox 801 e
41 New York Yonkees vs Boston Red Sox ™3 M
42 MewYorkVankees vs Toronto Blue Jays 781 s
43 NewYorkYonkeesvaToronto Blue Jays 778 g

Design

Design

Basevall

Easobal

Basobal

Basebal

Basaball

Yankes Stodium

Yankes Stodium

Yankes Stadium

Yankee Stodium

Yankee Stadium

23 miles

73 wiles

73miles

73 Miles

Sep @tn, 2020

Sep Gth, 2020

Sep 10mn, 2020

Sop lith, 2020

sep 12h, 2020

lcons
Sidebar Nav ltem
Sidebar Nav
Paper

Palette

Toaltip
Properties
Progress

Header

Header Tabs.

Federalefund $0 State Redund $0

& Audit Defense  wew £45.00

Subtotal $110.00
s8

Total $118.90
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Score Card - Legacy Version

" . % il Comns = Fers  H Deesity o Export
This card can be used to display information about the score. metrics. amount of aske Card Anstsmy =
people or numeric integer to display an information. s 8 om Commoity Tracer Name Wadec Emat Gty | Filed Quintty | I Fled
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N L I | o ENEETEEE
L] e
T e p—
son ® e L7 ] ] | e

& part
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Total Rows: 100
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Immersive Reality

Mobile & tablet responsive layouts
for touchscreens.

— Bottom navigation bars to switch between
e top-level views in a single tap.

° Side-by-side 40/50 visualization views with

on/off of legends and label with a
synchronized scrolling function.

Spatial BIM

Digital Asset Management B Comms B o) @ e oL
B oocumems B ol of Materials £ ros

Intuitive flow solution for Exxon clients' =

usability issues. .

Resizable panels with clear visual cue for
the selected row.

Z-pattern layout (human eye travels
from left to right, top to bottom).

Optimized nav tree Ul by revealing only
the functionality when a user needs it.

INEw modern dark theme that helps users
~ focus on the 3D model.

New contextual Ul controls that support
specific engineering tasks.

Floating ribbon bar/Floating command view
Floating FAB (Floating Action Button) bar.

New centralized messages and notification
center. Redesigned modern icon library that
dynamically changes colors with themes.

Page7/10 Visit SungaePark.com for additional samples of work




Service
Design

Step 1 Choose All deviees that cormect to your TV

Community
Portal

BrandShop

E-commerce

For Consumes

Dispatch Service

REPAIR SERVICE ll @ LG REPAIR SERVICE

CUSTOMER
Sungae Park

201 James Record Rd SW

Mobile App @ LG a

LG REPAIR SERVICE

REVIEW | l o

) UPLOAD DOCUMENTS

2, UPLOAD DOOMENTS

@ LG REPAIR SERVICE

@ LG

LG REPAIR 5

CHAT we
hp oo

Huntsville = @ LG (o} (D) APPOINTMENT INFORMATION
TER PASSCODE /“ | = EMAIL
Alabama AATEL Stic o LG REPAIR SERVICE
L = R TR -
35824 USA E 3070HWA o [l @ CALL 52
sungae park@ige.com _:-; Wity o | #) SERVICE e
”
#) UPLOAD DOCUMEN 16 suppoRT &
Z# EoT & CONFIRM e =
UPLOAD(
BR o
receiptipg
Symptomjpg + ADD MORE
-] ]
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Social Media
Digital Service Design

Part

Browse by Product W,

-2

s & Accessories

LGEAI CIC Digital Services

FIEIE

I(@ LG Social Media Iwitter: Mudti ¢ ross - channel apgroach of agpport

Parts Distributors:

Click on the U.S. map

WESTERN US

Visit SungaePark.com for additional samples of work

CENTRALUS

O CENTRALUS.




Graphic Designs

i
new purpose.

CottonUniversity.org

IA flows | Wireframes | UX
usability A/B testing | SEO
strategies | Goagte Analytics
& Google Tag Manager |
Video editing | digital
content development in
HTMLS, CSS, MVCJS
frameworks - Node.JS &
Twitter REST API.
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BLUE JEANS
GOGREEN

™. DENIM RECYCLING

Sy OFF
e OTH

~ GIVE WITH#83s

Ry o Dan A Gt

S10 OFF

Women't Or Mea's Jeanst

Aug. 17-Sept. 5. 2016

JeansGoGreen.arg

Give old denim

new purpose.

No mattes who you ate. S
Jou can make s aierenca BT o — E—

FIND A STORE NEAR YOU

Denim reborn. | BlueleansGoGreen.org

Concept sketches | User story
board | Architecture diagrams |

UX mockups & High fidelity
prototype | Digital content
development in HTMLS,

Bootstrap 3.3.6,CSS Javascript,
Ajax, JQuery, ASP.Net (VB), r
MVC Framework, SQL. g

__

REGIONAL BREEDERS TESTING NETWORK

RBTN.Cottoninc.com

Research Analysis | Qualitative

data| Customization in

Wordpress Theme, Plug-ins,

Widgets, Functions, SEO |

Hand-coded PHP, HTMILS,

CSS, Javascript, JQuery,

JSON & Social Network API CDNTACT{S
Integration. |

Design Briefs & Strategy |
1A, Ul, UX Mockups &
Protatypes | Responsive
web/ mobile & e-commerce
platform development in
PHP Magenta Framework,
HTMLS, CSS, Javascript,
JQuery, Web Services &
_ Social Network API

- Integration.

Visit SungaePark.com for additional samples of work




-UX PRINCIPLES

&

BE CLEAR

The tasks of the system
operation should make
sense. Ensure that users

can predict the outcome of
each action they take and
understand the logic behind
decisions. Provide clarity and
transparency for definitions
and terminologies.

-
Ir

LOGICAL WORKFLOW

Designin a linear and
progressive path forward
to create a more intuitive
experience. Detect issues as
early as possible and allow
users to correct them in
place. Consider building
explicit support for common
user workflows.

S,

SOLVE FOR ONE,
EXTEND TO MANY

Embrace diverse ideas to be
more inclusive. Exclusion
happens when we try to solve
problems using our own
biases. Design for everyone.
Employ accessbility and
inclusive design to create
products that are accessible
and reachable to all users.

<epiDesign />

Design.episource.com

SENSE OF PLACE

Allow users to see their
progress during their journey.
Recognize interruptions occur
regularly. Design for frequent
interruption and multi-session
usage. Allow for users to easily
pick up where they left off and
access specific pages they
may have to come back to at
a later time.

B

©

CARRY THE LOAD

Automate what is currently
manual to lessen the load on
users, Utilize the latest
technology. Humanize the
experience. Avoid forcing
repeated work. Cognitive
burden should not fall on our
customers.

o

ANTICIPATE USER
NEEDS

Provide the right information
at the right time to help users
complete their journey. Be
intuitive and take the initiative
to clear potential barriers
before users ever reach them.
Leverage gathered data to
predict user behavior and
personalized journeys.

-0—
—0
—

COMFORT IN THE UI

Reduce visual clutter and
provide clear paths through
the user experience. Utilize
consistent colors and
patterns so users can
predict what function will
occeur. Highlight priority items
and make long, complicated
functions feel visually
appealing and scannable.

®

UNDERSTANDING
PREFERENCES

Allow for common settings
and patterns that users
consistently select. Let
customers establish
personalized settings and
meaningful defaults. Avoid
forcing repeated work.

2

HELP USERS NOT FEEL

HELPLESS

Provide helpful, targeted
information to educate and
empower users. Recognize
when users are struggling and
provide help the way they
prefer it. Inform and empower
users to feel confident. Utilize
visual imagery to assistin
common areas of confusion.
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